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 Today, when English towns and cities face a decline in their established economy or 

competition from other locations, urban planners and developers often look towards retail and 

cultural developments as the solution for improving economic performance. For example, cities 

that played an important role in the Industrial Revolution, such as Leeds, Nottingham and 

Birmingham, have recently redefined themselves as retail and leisure destinations by investing in 

new museums, art galleries and shopping malls. Redevelopment requires a re-evaluation of a 

city’s attributes.  Modern York, for example, is known for its narrow medieval streets and small 

boutique shops, but the city council are concerned about retail competition from Leeds and Hull 

and are  therefore considering a major re-development near Clifford’s Tower to provide new 

larger units.  

 Research in urban studies, however, suggests that attempts to improve a town or city’s 

economic performance by parachuting in shops and galleries generate mixed results.  Jacobs 

argued that success is not achieved just by buying-in facilities and expertise from other locations, 

but through ‘import replacement’ – replacing imports with domestically produced goods.
2
 Fujita, 

meanwhile, examined how dominant cities emerge when there is no restriction on the 

movements of goods, capital and people.  He theorised that the cities that would rise to 

dominance would be those that produced a large variety of manufactured items.
3
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This paper suggests that reputation could play a part in economic performance, and that 

policy-makers may have a role in supporting those types of institution that encourage it. Whilst a 

connection between reputation and economic performance has been generally recognised, it has 

not been systematically analysed in the urban context. Recent media coverage of the rivalry 

between Birmingham and Manchester for the informal title of the UK’s second city, for example, 

argued that Manchester had a better international reputation for football and pop music than 

Birmingham.  

 Work by Milgrom, North and Weingast and Greif provides historical insights into the 

relationship between reputation and institutions. Greif found that trust and reputation played a 

key role in relationships between overseas merchants in the eleventh century, prior to the 

emergence of a strong legal framework.
4
 Milgrom et al investigated how reputation operated as 

trading communities grew larger, and members had more difficulty monitoring each others’ 

behaviour. He argued that new institutional arrangements, such as the law merchant, developed 

to deter opportunistic behaviour and to punish it where it occurred.
5
  

In this study reputation is defined as the belief by a group of people that an individual or 

institution can confidently be expected to behave in a certain way. For an institution to have a 

good reputation there needs to be a widespread belief that the institution is well administered and 

that its members maintain high standards of behaviour (e.g. honesty in contracts and a high 

quality of workmanship).  
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 Reputation is important. Good reputation builds trust and encourages involvement by 

stakeholders. In business it can attract investment, generate customer loyalty and facilitate the 

recruitment and retention of key employees, whilst in politics it can uphold respect for the law 

and enhance diplomatic influence. Highly reputable individuals and institutions become the 

‘hubs’ of social and economic networks, because people are attracted to them by a feeling of 

security. Conversely, individuals or institutions with bad reputations are shunned. 

 When key individuals or institutions lose reputation, a crisis can result. Political scandals, 

product recalls, currency devaluations, debt defaults and bank failures all undermine reputation, 

and their effects are often amplified by contagion - people begin to wonder whether other 

institutions of a similar nature have similar hidden flaws. The collapse of reputation, therefore, 

can turn an everyday problem into a major crisis.  

 There are, therefore, some important questions that can be examined regarding the 

relationship between reputation and economic performance in towns and cities, namely: was the 

success of individual towns explained by location, proximity to natural resources, nature of trade 

and administrative privileges alone, or did it also depend upon a good reputation? Did 

individuals and institutions who invested the most in reputation achieve the most prosperity? Did 

different individuals and institutions co-operate in order to share in the benefits of their 

‘corporate’ reputation? Did economic crises occur when individuals and institutions lost their 

reputation with those who invested in them or traded with them?  

 In this paper the relationship between reputation and economic performance will be 

explored in relation to English medieval towns. There are several reasons for doing this. Firstly, 

the medieval period is one that witnessed the foundation of new towns in England, as well as the 

growth of established towns. Established towns had to cope both with competition from new 
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foundations and informal markets during the period from c. 1250 to c. 1350, and in the period c. 

1350-c.1500 had to compete for a share of diminishing trade, and tackle changes in the nature, 

volume and organisation of trade. This relates to Jacobs’s theory about how towns emerge and 

expand. Secondly, historians have identified changes in urban hierarchy that occurred during the 

middle ages. While London remained the dominant city, the fortunes of cities such as York and 

Norwich were more complex. This fits with Fujita’s discussion of urban hierarchy. Each of the 

theories can therefore be applied to the middle ages, and the middle ages is therefore a useful 

period for which to test their predictions.   

 A number of sources are available for the study of reputation in English medieval towns. 

Archaeological sources, for example the presence of civic defences, the construction and 

alteration of bridges and the foundation of guild halls, provide information on investment in civic 

infrastructure and the range of trades present in a town. Administrative sources indicate the range 

of institutions and individuals operating in towns – including the crown, parliament, civic 

government, trade organisations and individual merchants and artisans. They often provide 

explicit references to the opinions of such groups, and on the nature of communications between 

them.
6
 

 Literary evidence can also reveal how a town or city was perceived by certain groups, 

and what attributes were associated with it. James Davis has examined perceptions of various 

professions and modes of behaviour, whilst there is a considerable body of work on particular 

                                                 
6
 See for example Caroline M. Barron, London in the later middle ages: Government and people 1200-1500 

(Oxford, 2004); Judith M. Bennett, ‘Conviviality and charity in medieval and early modern England’, Past and 
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towns, for example the Mystery Plays of York and  John Lydgate’s ‘Mumming for the 

Goldsmiths of London’.
7
 

 Visual sources that are available include the imagery on civic seals, as analysed by Helen 

Carrel, as well as depictions of town plans and civic ceremonies, such as those that survive in 

Bristol.
8
 

 The focus of the research will be on evidence relating to London, Norwich, Great 

Yarmouth, Colchester, Exeter, Bristol, Leicester, Nottingham and York during the period 1250-

1500. These locations were selected because they were involved in international, national and 

local trade, but their varying geographical characteristics and nature of trade also allow the 

importance of location and proximity of natural resources to be assessed. In the case of six of 

these towns I have some results from my PhD thesis on the period 1250-1400 that I am interested 

in investigating further. These relate to the strategic decisions made by the civic authorities. One 

finding was that civic authorities enacted measures that were intended to appeal to citizens, 

overseas merchants and to the crown and lordship. Measures that appealed to citizens included 

the maintenance of a comprehensive system for regulating necessities and luxuries and the 

provision of leniency in punishment for offences, especially in instances where offenders were 

poor, ill or elderly. For foreign merchants the civic authorities aimed to provide good product 

standards while for the crown and lordship the civic authorities sought to maintain royal 

regulations, keep law and order and cooperate with royal officials. 

                                                 
7
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 In order to compare the different sources and the different towns, it is necessary to have a 

framework in place. Here I will outline the framework that I plan to use for an overall project 

before providing a pilot of the project which shows how the framework can be applied. The 

framework operates by identifying the owners of reputation, the audience for reputation, the 

dimensions of reputation and the evidence of a concern with good reputation.  

 First of all it’s useful identity the owners of reputation who were linked to English towns 

and cities. At the moment I have outlined four broad groups, namely the crown, local 

government, trade organisations, and individual merchants and artisans. Each owner of 

reputation may have had a variety of audiences to whom they wished to communicate their 

reputation, as shown in the slide. Local government, for example, may have wished develop a 

good reputation that enhanced their diplomatic influence with the crown and other English towns 

and gain the crown’s respect for their maintenance of law and order. They may have sought to 

retain the skills of the members of trade organisations, and of foreign merchants and native 

merchants, and to generate customer loyalty and respect for the law from citizens.  

 The dimensions of reputation reflect the strategic behaviour of the owners of reputation. 

Table 1 shows the dimensions of reputation through which each owner of reputation may have 

been able to communicate to their audience. The crown, for example, may have been able to 

communicate its reputation to its audiences through controlling the quality of the currency, the 

provision of standard weights and measures, the provision of a standard institutional framework 

across the realm, levels of taxation, policy creation and policy enforcement. There are 

similarities and differences in the dimensions of reputation between groups. Trade organisations, 

for example, may have communicated their reputation through: the quality of items purchased 
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with the currency; maintenance of an institutional framework if they had a guild court; policy 

creation; policy adaptation; and policy enforcement.  

Table 2 shows evidence for a concern with good reputation. Owners can take actions to 

utilise these dimensions of reputation to develop a good reputation. The crown, for example, 

might wish to maintain the quality of the currency; encourage an institutional framework that 

provided swift justice for visiting foreign merchants and produce regulations regarding the 

quality and quantity of items. 

 To demonstrate this framework I have applied it to sources from three towns, London, 

Leicester and Norwich. The first source, the Liber Albus, is a London custumal compiled in 1419 

by London’s then common clerk, John Carpenter, under the guidance of the mayor.
9
 It contains 

material covering the eleventh century to the fifteenth. The disadvantage of the Liber Albus is 

that not all of the material is specifically dated, so it is not as useful as some other sources in 

studying change over time. Some items in the Liber Albus are also recorded in other London 

sources. When all London sources are used together care therefore needs to be taken in 

establishing the overall volume of references to reputation. However the fact that some items 

were reiterated across sources may highlight the importance attached to them by the civic 

authorities. The second source is the Leicester Vellum Book which contains material from the 

early twelfth century to c. 1509 and the third is the Norwich Book of Pleas, another custumal 

which was compiled in c. 1454 and contains material covering 1194-1453 with some extra 

material added at later date.
10

 In both these sources the material is more clearly dated and there is 

less repetition between them and the other records that survive alongside them in each town. 

                                                 
9
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 Table 3 shows the owners of reputation and audiences for reputation in the Liber Albus, 

Vellum Book and Book of Pleas. I collected evidence under the categories of owners of 

reputation, the audience of reputation and the dimensions of reputation. The owner of reputation 

is considered to be the institution or individual that produced the source. There are two instances 

where particular clarification is needed regarding production. For custumals and letter-books 

created by medieval administrators, in which a variety of material was often enrolled, I consider 

the owner of reputation to be the institution that had overall administrative responsibility for the 

source, namely overall direction of the compilation or jurisdiction over the court in whose 

records the items were recorded. The owners of reputation for the Liber Albus, Vellum Book and 

Book of Pleas are therefore the civic authorities of London, Leicester and Norwich respectively. 

For commissioned literary sources, such as John Lydate’s poems, the owner of reputation is 

considered to be the institution or person who commissioned the work. In the case of non-

commissioned literary sources, the owner of reputation will be classed as unspecified.  

 The audience for reputation were those groups to whom the civic authorities sought to 

communicate their reputation. Seven main audience groups can be discerned and their 

characteristics are shown on the slide. These groups are citizens of the town concerned, the 

crown, lords, foreign merchants, foreigners, other English towns and the realm of England.  

 The presence of reputation in each book of custom was established by examining the 

source systematically and categorising the material in it by whether or not it provided evidence 

of strategic behaviour by the civic authorities, as indicated in Table 4. Such evidence reflects one 

or more of the six different dimensions of reputation introduced above, namely following royal 

                                                                                                                                                             
Book; Mary Bateson, Helen Stocks, W. H. Stevenson and others (eds.),  Records of the borough of Leicester being a 

series of extracts from the archives of the Corporation of Leicester (7 vols., Cambridge, 1899-1974); Historical 

manuscripts commission appendix to the eighth report. 
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requirements, regulating trade, competitive pricing, infrastructure, esteem and the right to self-

govern. After comparing the two different published versions of the Liber Albus and the 

manuscript, I established that all three contained the same items in the same format.
11

 There were 

a total of 529 items in the Liber Albus (465 paragraphs and 64 lists), of which 310 contained the 

dimensions of reputation just outlined. In the Book of Pleas from Norwich there are 112 items 

(91 paragraphs, 21 lists). Of these I consulted 52 items on the criteria of using ones which had 

been catalogued or transcribed. I’m currently working through the rest. These 52 items came 

from the thirteenth, fourteenth and fifteenth centuries. In total 20 contained criteria for 

reputation, 5 from the thirteenth century, 4 from the fourteenth and 11 from the fifteenth. For the 

Leicester Vellum Book I consulted the Records of Leicester and the detailed break-down of 

contents in the Historical Manuscripts commission report and am comparing this with the 

manuscript. It appears so far that all material from 1400-1500 has been surveyed. In the entire 

book there are 79 items (75 paragraphs and 4 lists), of which 34 cover the period 1400-1500. Of 

these 34, 8 contained criteria for reputation. 

 It is possible to examine the dimensions for reputation and the audiences mentioned in 

the sources. Figure 1 shows the information that will be presented in the following pie charts and 

table. The first pie chart shows the six dimensions of reputation that are expressed in the three 

items, which is the middle row of this flow diagram. The second pie chart shows the audiences 

for reputation in the three items, the bottom row of the flow diagram. The table summarises the 

links between dimensions and audiences, as expressed by the arrows that join the middle and 

bottom rows of the flow diagram.  

                                                 
11

 For example those that were lists and those that were paragraphs. Lists excluded the tables of contents but 

included repetitive items under the same general heading that related to a particular event, for example the Questions 

put to the citizens of London at the Iter of 5
th

 year of Henry III’s reign, and the lists of cross-references to other civic 

books that are sorted under particular themes and including in book 4. 
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Figure 2 shows the composition of dimensions of reputation in the Liber Albus. Many 

entries concerned more than one dimension of reputation, and as a result specific dimensions 

were mentioned 413 times in 310 items. In the fifteenth century material in the Leicester Vellum 

Book there were 9 expressions of reputation in 8 items. In the thirteenth century material from 

the Norwich Book of Pleas there were 10 expressions of reputation in 5 items, in the fourteenth 

century there were 11 expressions in 4 items and in the fifteenth century 22 expressions in 11 

items.  

The relative frequency with which a dimension is mentioned is therefore assessed relative 

to the total number of mentions rather than the total number of entries. The most frequently 

expressed dimensions of reputation were following royal requirements and the regulation of 

trade, which each account for 32% of mentions. The next most frequent dimension was 

competitive pricing, at 11%, followed by infrastructure and esteem, both at 9%, and the right to 

self-govern, at 7%. 

 This suggests that meeting royal requirements and the regulation of trade were the major 

concerns of the London authorities where managing their reputation was concerned. Other 

concerns were important too, but it is interesting to note that self-government – which is often 

highlighted in secondary literature - accounts for a relatively small number of mentions. 

 In Figure 3, showing the dimensions of reputation as percentages out of the nine 

expressions of reputation in the fifteenth-century material in the Leicester Vellum Book, we can 

see that the two main concerns of the Leicester civic authorities were following esteem and royal 

requirements. The proportion of concern with esteem was much higher than in the London Liber 

Albus – it will be interesting to see if this occurs in the rest of the material. The civic authorities 
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of London and Leicester shared a concern with following royal requirements, albeit in different 

proportions.  

 Moving on to Norwich, in Figures 4, 5 and 6 it can be seen that the range of dimensions 

expressed in the Book of Pleas increased from the thirteenth century to the fifteenth. Following 

royal requirements remained the largest, but decreased from 50% to 37% to 35% across the 

centuries. Competitive pricing disappeared in the fifteenth century but was replaced by the right 

to self-govern, which appears in that century for the first time. 

 We can now go on to consider which audiences the civic authorities were most interested 

in reaching with their actions. In the Liber Albus each of the 310 items expressing dimensions of 

reputation often referred to more than one audience. Thus there were 530 references to the 

audience in 310 items.  For the thirteenth century material in the Norwich Book of Pleas there 

were 11 expressions of audience in 5 items, for the fourteenth century 13 expressions of audience 

in 4 items and for the fifteenth century 22 in 11 items. In the fifteenth century material from the 

Leicester Vellum Book there were 11 expressions of audience in 8 items. 

 Figure 7 shows the proportion of entries directed to each category of audience for the 

Liber Albus. The majority of entries, 35%, were addressed to the crown, while 29% were 

addressed to London citizens. Ten per cent of entries were addressed to foreigners and 9% to 

foreign merchants. 4% of entries to an audience of other English towns, 3% to an audience of 

lords and 1% to an audience of the realm of England. In 9% of instances the audience was not 

specified.  

 Looking next at Leicester, in Figure 8 we can see that in the fifteenth-century material 

from the Vellum Book the majority of entries, 73%, were addressed to the crown. The range of 

audiences was narrower than in the London Liber Albus. Meanwhile, Figures 9 to 11 show that 
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in the Norwich Book of Pleas the composition of the audience varied over time and was almost 

as diverse as in the London Liber Albus. In the thirteenth century the majority of entries, 46%, 

were addressed to the crown, followed by 27% to other English towns and then 18% to citizens. 

In the fourteenth century the majority were still addressed to the crown but citizens and 

foreigners were joint second. In the fifteenth century the balance shifted again with the citizens 

becoming the main audience, then the crown and then foreigners. This echoes the pattern in the 

fifteenth century material from the Leicester Vellum Book, where the majority of entries were 

directed at citizens.   

 It is useful to examine which dimensions of reputation were targeted at which audiences. 

Table 5 shows the number of times in the Liber Albus that a given dimension of reputation was 

addressed to a particular type of audience. A given dimension was often linked to more than one 

audience group; for example an item concerned with following royal requirements might be 

addressed to three separate audiences: the crown, London citizens and foreign merchants. 

 The dimensions of reputation are listed as successive rows and the audiences as 

successive columns. To simplify the presentation, the rows are sequenced in declining order of 

the total number of times that a dimension is mentioned and columns are sequenced by size of 

the audience.  

 Looking along the rows, the crown is consistently the most frequently cited audience, 

with the exception of regulating trade and esteem which were mainly addressed to citizens.  For 

esteem this may have been to encourage citizens to reflect upon the contribution their behavior 

made to the estimate in which London was held. It is interesting to note that the dimension of the 

right to self-govern was particularly addressed to the crown, as shown in 20 out of 54 instances. 
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While London’s civic authorities were keen to promote good relations with the crown in many 

areas, they also sought to maintain London’s liberties and the importance of its mayor. 

 Looking now at the audiences for the different dimensions by columns, there are some 

results that might have been anticipated but also some rather surprising ones. The crown was 

primarily addressed on the subject of following royal requirements, in 121 out of 269 instances, 

with regulating trade second at 43 out of 269 instances. Following royal requirements was also 

the main dimension addressed to citizens, in 76 out of 209 instances, followed by regulating 

trade at 70 out of 209 instances.  Infrastructure and the right to self govern, which might have 

been expected to have assumed greater importance, were those dimensions targeted the least at 

citizens. 

  The main dimension of reputation addressed to foreign merchants was that of 

competitive pricing, in 22 out of 70 instances, but following royal requirements and regulating 

trade were also close behind, in 20 and 19 instances out of 70 respectively. This suggests that it 

might be useful to further examine the similarities and differences between royal and civic 

attitudes towards foreign merchants. 

 When it comes to foreigners it can be seen that regulating trade and following royal 

requirements were the most frequent dimensions expressed, in 24 out of 70 instances and 16 out 

of 70 instances. For foreigners esteem was just as important a dimension as competitive pricing, 

with both in 13 out of 70 instances, whereas for foreign merchants competitive pricing was 

communicated far more than esteem, in 22 out of 70 instances compared to 2 out of 70 instances.  

   For an audience of other English towns regulating trade was the main dimension 

communicated, in 13 out of 35 instances, with competitive pricing the third most frequent 

dimension (after following royal requirements). When contrasted with the dimensions 
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communicated to foreign merchants this may suggest that London more concerned about 

competition from foreign merchants than from other English towns. With regards to the lords, 

the most frequent dimension expressed was that of regulating trade, in 9 out of 26 instances, 

while for the realm of England it was following royal requirements in 3 out of 11 instances. 

 Looking next at Leicester, Table 6 shows the number of times a given dimension of 

reputation is expressed in relation to a particular audience in the fifteenth-century material in the 

Leicester Vellum Book. The rows and columns have been kept in the same order as in London to 

aid comparison. It can be seen that the key interaction between reputation and audience was 

esteem aimed at citizens, which appeared in 7 out of 9 instances.  

 In Table 7, the thirteenth century material from the Norwich Book of Pleas shows some 

different key interactions to Leicester and Leicester. For the crown the most frequent dimensions 

expressed were following royal requirements and competitive pricing – both at 4 out of 9 

instances. There are no instances in which the dimension of esteem was aimed at citizens. 

Instead, the primary audience after the crown was other English towns and the most frequent 

dimensions expressed for that audience was following royal requirements, in 3 out of 7 instances, 

and competitive pricing, also in 3 out of 7 instances.  

 Considering the fourteenth century material from the Norwich Book of Pleas, as shown in 

Table 8, the main audiences for reputation were the crown and foreigners. For the crown the 

most frequent dimension expressed was that of following royal requirements in 4 out of 11 

instances, followed by competitive pricing in 3 out of 11 instances while for foreigners it was 

competitive pricing in 4 out of 11 instances and following royal requirements in 3 out of 11. 

 Moving on to consider the fifteenth century, as shown in Table 9, it can be seen that the 

main audiences for reputation were the citizens of Norwich followed by the crown. For citizens 
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the right to self-govern became the most frequent dimension expressed, in 7 out of 14 instances. 

It also became the most frequent dimension expressed to the crown, joint with following royal 

requirements, both in 5 out of 12 instances. 

 Some preliminary conclusions can therefore be made from these findings, although 

further work will also be done into the individual items. Firstly, the findings confirm the 

importance to civic authorities of maintaining good relations with the crown, as emphasised by 

Barron and Attreed among others and the importance of the behaviour of office holders and 

citizens in developing an estimable city, as noted for example by Carrel.  Secondly, the findings 

suggest that institutions and individuals had a strategy for reputation, and that reputation was not 

just an accidental by-product of other issues. This is particularly illustrated in the way in which 

different dimensions of reputation appear to have been targeted at particular audiences.Thirdly, 

the findings indicate the importance of both internal and external reputation. The civic authorities 

of London, Norwich and Leicester were concerned about the reputation of their respective 

amongst its citizens as well as its reputation with external groups such as the crown or foreign 

merchants. Overall, by examining a wide range of dimensions of reputation the approach and 

findings unites issues that are often distributed across different bodies of literature, for example 

political history, economic history and social history.  

 As well as extending the range of sources and the range of towns, another main part of 

future work will be to extend the period to cover 1250-1500. This will help to address the 

research question ‘Did economic crises occur when individuals and institutions lost their 

reputation with those who invested in them or traded with them?’. For each town I hope to 

construct a measure of economic performance, using information including the values of lay 

subsidies, the level of business shown in customs accounts, the value of rents, the number of new 
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buildings being constructed and the number and range of new professions emerging. I will 

therefore be able to examine whether changes in the fortunes of towns correspond with changes 

in the audiences for their reputation and the dimensions of reputation or if they correspond with 

periods of warfare and natural disaster. I can also assess if economic crises occurred due to a 

combination of endogenous and exogenous factors.  
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Table 1 Dimensions of reputation 

 

Owner  Audience  Dimensions of reputation  

Crown  Local government, trade 

organisation, subjects, foreign 

governments, foreign monarchs, 

foreign (overseas) merchants, 

native (English) merchants  

Quality of the currency; 

provision of standard weights 

and measures; institutional 

framework; taxation; policy 

creation; policy enforcement  

Local government  Crown, trade organisation, 

citizens, other English towns, 

foreign merchants, native 

merchants  

Geographical location;  

maintenance of  institutional 

framework; policy creation; 

policy adaption; policy 

enforcement  

Trade organisation  Crown, local government, other 

trade organisations, native 

merchants, native artisans, 

foreign merchants, foreign 

artisans, citizens  

Quality of items purchased 

with the currency; 

maintenance of  institutional 

framework; policy creation; 

policy adaption; policy 

enforcement  

Individual merchant or 

artisan  

Local government, trade 

organisation, Native merchants, 

native artisans, foreign 

merchants, foreign artisans  

Relations with customers; 

achieving status through 

playing a prominent role in 

trade organisations.  
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Table 2 Evidence for a concern with good reputation 

 

Owner  Audience  Dimensions of 

reputation  
Evidence of a concern with 

good reputation  

Crown  Local government, trade 

organisation, subjects, 

foreign governments, 

foreign monarchs, foreign 

(overseas) merchants, 

native (English) 

merchants; nobility  

Quality of the 

currency; provision of 

standard weights and 

measures; institutional 

framework; taxation; 

policy creation; policy 

enforcement  

Maintaining the quality of 

the currency; encouraging 

an institutional framework 

that provided swift justice 

for visiting  foreign and 

native merchants; 

producing regulations 

regarding the quality and 

quantity of items  

Local 

government  

Crown, nobility, trade 

organisation, citizens, 

other English towns, 

foreign merchants, native 

merchants  

Geographical location;  

maintenance of  

institutional 

framework; policy 

creation; policy 

adaption; policy 

enforcement  

Following royal 

requirements; maintaining 

infrastructure; competitive 

pricing; regulating trade; 

developing esteem; location  

Trade 

organisation  

Crown, nobility, local 

government, other trade 

organisations, native 

merchants, native 

artisans, foreign 

merchants, foreign 

artisans, citizens  

Quality of items 

purchased with the 

currency; maintenance 

of  institutional 

framework; policy 

creation; policy 

adaption; policy 

enforcement  

Following royal 

requirements; following 

civic requirements; 

regulating trademarks; 

accrediting the skills base 

of members; maintaining 

standards of workmanship  

Individual 

merchant or 

artisan  

Local government, trade 

organisation, native 

merchants, native 

artisans, foreign 

merchants, foreign 

artisans  

Relations with 

customers; achieving 

status through playing 

a prominent role in 

trade organisations.  

Being singled out for praise 

by customers; developing 

product innovations; 

actively campaigning to 

hold a guild office  
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Table 3 Owners of reputation and audiences for reputation in the Liber Albus, Vellum 

Book and Book of Pleas 

 

The Owners of 

reputation in the Liber 

Albus  

Audience 

for 

reputation  

Criteria for each audience  

The civic authorities of 

London  

London 

citizens  

citizens are mentioned explicitly; or those of the city are 

mentioned; or the free are mentioned; or the common 

people; or persons within the ward; or commonalty; or 

denizen; or assizes of bread or ale are mentioned; or the 

sale of bread or ale is mentioned or reference to people 

of the city; or a reference to subjects in the city; or a 

mention of the commons  

 The Crown  the issue involved relates to city finances; or to duties; or 

a specific royal regulation is mentioned (i.e. assize of 

ale); or the crown is mentioned as crown, king or royal 

(including in the title)  

 Lords  specific reference to lords of the land; or to great men of 

the realm; or to nobles; or to a particular noble  

 Foreign 

merchants  

 mention of imported goods; or explicit reference to 

foreign merchants; or to merchant strangers; or to 

merchants liable to custom; or merchants coming 

towards the city; or where the name of the merchants 

(singular or plural)  place or country of origin is 

provided  

 Foreigners  a reference to foreigners that doesn’t directly refer to 

merchants; or a reference to strangers; or a reference to 

non-free; or a reference to peasants; or a reference to 

others resorting to the city  

 Other 

English 

towns  

specific mention of London’s relation with other English 

towns including the name of the town; or specific 

reference to London’s relation with a particular named 

county  

 Realm of 

England  

reference to realm of England  
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Table 4 Dimensions of reputation in the Liber Albus, Vellum Book and Book of Pleas 

 

Dimensions of 

Reputation  
Evidence of those Dimensions  

regulating trade  a reference to a specific commodity; or a reference to a particular 

economic practice; or to a trade; or to a profession  

following royal 

requirements  

a reference to actions taken on behalf of the crown; or a reference to 

the king’s peace; or a charter; or the king’s will; or the king’s 

command; or the king’s thought; or a reference to cases at royal 

courts other than those transferred out of royal courts; or a reference 

to parliament; or a reference to the king’s council; or a reference to a 

statute; or a reference to a writ  

competitive pricing  mention of port charges; or customs duties; or market tolls all where 

no other trade issue is mentioned; or a reference to prises; or a 

reference to aulnage  

infrastructure  reference to cleanliness of the streets or to cleanliness of water or to 

supply of water; or a reference to unsightliness of the city; or a 

reference to city walls; or a reference to the city gates; or a reference 

to the obstruction of river  

esteem  reference to esteem; or a reference to the estimate in which a type of 

behaviour is held; or a reference to good testimony; or a reference to 

the support of good folks; or a reference to repute; or a reference to 

profit; or a reference to advantage of the city; or a reference to 

avoidance of scandal; or a reference to avoidance of disgrace; or a 

reference to honour  

right to self-govern  removal of case from a royal court to any city court because an 

allowance of liberty of London; or description of role of mayor not 

in a royal charter or a writ; or the mayor’s oath; or refusal to send 

person to a royal court; refusal to fulfil request of royal official while 

citing franchise  
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Figure 1 The information provided in the following charts and tables  
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Figure 2 The dimensions of reputation as percentages out of the 413 expressions of 

reputation in the London Liber Albus 
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Figure 3 The dimensions of reputation as percentages out of the 9 expressions of reputation 

in the fifteenth-century material from the Leicester Vellum Book 
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Figure 4 Dimensions of reputation as percentages out of the 10 expressions of reputation in 

the thirteenth-century material in the Norwich Book of Pleas 
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Figure 5 Dimensions of reputation as percentages out of the 11 expressions of reputation in 

the fourteenth-century material in the Norwich Book of Pleas 
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Figure 6 Dimensions of reputation as percentages out of the 22 expressions of reputation in 

the fifteenth-century material in the Norwich Book of Pleas 
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Figure 7 The audiences for reputation as percentages of the 530 expressions of audience in 

the London Liber Albus 
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Figure 8 The audiences for reputation as percentages of the 11 expressions of audience in 

the fifteenth-century material from the Leicester Vellum Book  
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Figure 9 The audiences for reputation as percentages of 11 expressions of audience in the 

thirteenth-century material in the Norwich Book of Pleas 
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Figure 10 The audiences for reputation as percentages of the 13 expressions of audience in 

the fourteenth-century material in the Norwich Book of Pleas 
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Figure 11 The audiences for reputation as percentages of the 22 expressions of audience in 

the fifteenth-century material in the Norwich Book of Pleas 
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Table 5 The number of times a given dimension of reputation is expressed in relation to a 

particular audience in the Liber Albus 
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Table 6 The number of times a given dimension of reputation is expressed in relation to a 

particular audience in the fifteenth-century material from the Leicester Vellum Book  
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Table 7 The number of times a given dimension of reputation is expressed in relation to a 

particular audience in the thirteenth-century material from the Norwich Book of Pleas  
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Table 8 The number of times a given dimension of reputation is expressed in relation to a 

particular audience in the fourteenth-century material from the Norwich Book of Pleas  
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Table 9 The number of times a given dimension of reputation is expressed in relation to a 

particular audience in the fifteenth-century material from the Norwich Book of Pleas  

 

 
 


